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RETAL \MARKETING IN INDIA- SCOPE AND PROSPECTS 

Abstract 

lntroduction: 

Dr. Arti C. Lokhande, 

boom 

Asst. Prof., Department of Commerce, 
Smt. Pushpatai Hiray Mahila Mahavidyalaya. 

The Indian retail industry has emerged as one of the most dynamic and fast-paced industries 
due to the entry of several new players. It accounts for over 10 per cent of the cuntry's 
Gross Domestic Product (GDP) and around 8 per cent of the employment. India is the 

wOrld's fifth-largest global destination in the retail space and India has become the second 

largest consumer market also. India has the second largest population with afluent middle 
class, rapid urbanization and solid growth of internet. The prerequisite for this event was the 
Iiberalization of several sectors of the economy, whereas the main driver vas a continuous 

ncrease of the GDP. As a consequence, the Indian retail market has shown impre ssive and 

constant growth. Al1hough the global financial crisis affected the Inlian econ omy, the 
prospects for the Indian retail narket are encouraging. With a steadily growing economy, a 
broad middle class is evolving as progress is nade in reducing poverty. Retailing has 

developed a more international flavour because of closer cultwal and social interactions 

between various countries. Retailing is a vibrant part of our changing society and a major 
source of employment. This article is to discuss scope and prospects of retailing in India and 

provides a description of the status quo of India's retail market, including an ainalysis of 

Indian consumers and the positioning of Indian retailers. 

Email lD,- aarti.lok @ gmail.com. / Mb. No, - 9923433634/9421489022 

Key Words: Indian Retailer, Indian Consumer, GDP, Organized Retail, Unorganized Retail. 

Malegaon Camp, Nashik. 

66 

The Indian Retail Industry is the largest among all the industries, accounting for over 10 per 
cent of the country's GDP and around 8 per cent of the employment. The Retail Industry in 
India has come forth as one of the most dynamic and fast paced industries with severa! 

players entering the market. But all of them have not yet tasted success because of the heavy 
initial investments that are required to break even with other companies and compete with 
them. The Indian Retail Industry is gradually inching its way towards becoming the next 

industry. 
The total concept and idea of shopping has undergone an attention drawing change in terms 

o1 format and consumer buying behavior, ushering in a revolution in shopping in India. 

Modern retail1ng has entered into the Retail market in India as is observed in the form of 
ustling shopping centers, nulti-storied malls and the huge complexes that offer shopping. 

Cntertanment and food all under one roof. 

Website 

A large young working population with median age of 24 years, nuclear families in urban 

iucas, along with increasing workingwomen population and emerging opportunities in the 

www.researchjourney.net Email - researchËourney2014gmail.com 
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sector 

are 

going 
to

 
be 
the 

key 

factors 
in 

the 

grow
th 

of 
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R
etail 

sector 
in 
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M
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ISSN Im

pact 
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2
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R
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Iad
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O
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&
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D
ecem

ber 

In
 

India 

th
e 

vast 

niddle 

class 

and 

its 

alm
ost 

untapped 

retail 

industry 

are 

the 

kev 

attractive 

forces 
for 

globa! 

retail 

giants 

w
anting 

to 

enter 

into 

new
er 

m
arkets, 

w
hich 

in
 

turn 

vill 

help 

the Indian 

R
etail 

Industry 
to

 

grow
 

faster. 

Indian 

retail 
is expected 
to 

grow
 

2
5

 

per 

cent 

annually 

M
odern 

retail 
in

 

India 

could 
be 

w
orth 

US$ 

175-200 

billion 
b

y
 

2016. 

The 

Food 

Retail 

Industry 

in
 

India 

dom
inates 

the 

shopping 

basket. 

The 

M
obile 

phone 

Retail 

Industry 
in 

India 
is already 

a U
S$ 

16.7 

billion 

business, 

grow
ing 

at over 

2
0

 

per 

cent 

per 

year. 

The 

future 
of 

th
e 

Indian 

Retail 

Industry 

looks 

prom
ising 

with 
the 

grow
ing 

of 
the 

m
arket, 

with 
the 

governm
ent 

policies 

becom
ing 

m
ore 

favorable 

and 

the 

em
erging 

technologies 

facilitating 

operations. 

M
eaning: 
R

etailing 

derived 

from
 

French 

w
ord 

"retailler" 

m
eans 

'a 

piece 
of or 

'to
 

cut 

up'. 

R
etail1ng 

A
ll 

activities 

involved 
in the 

m
arketing 

of goods 

and 

services 

directly 
to 

the 

consum
ers 

for their 

personal, 

fam
ily 

or household 

use 
or R

etailing 

includes 

all 

the 

activities 

involved 
in 

selling 

goods 
/ services 

directly 
to 

final 

consum
ers 

for 

personal, 

non-business 

use. 

A
 

dealer 

or 

trader 

w
ho 

sells 

goods 
in

 

sm
all 

quantities, 
or 

one 

w
ho 

repeats 

or 

R
etailer 

relates 
Retail 
- A

nv 

business 

that 

directs 
its 

m
arketing 

efforts 

tow
urds The 

Indian 

retail 

industry 
is divided 

into 

organized 

and 

unorganized 
sectors. 
O

rganized 

retailing 

refers 
to

 

trading 

activities 

undertaken 
by 

licensed 

retailers, 

include 

the 

corporate 

backed 
Scope: 

T
he 

scope 
of 

the 

Indian 

retail 

m
arket 

is 

im
m

ense 

for 

this 

sector 
is 

poised 

for 

the 

highest 

grow
th 

in
 

the 

next 
5 years. 

The 

Indian 

retail 

industry 

contributes 

10%
 

of 

the 

country's 

G
D

P 

and 
its 

current 

grow
th 

rate 
is 

8.5%
. 

In 

the 

Indian 

retail 

m
arket 

the 

scope 

for 

grow
th 

can 
be 

The 

oranized 

retailing 

sector 
in India 
is only 
3 and 
is expecied 
to

 

rise 
to

 

25-

30%
 

bv 

the year 

2010. 

There 

are 

under 

construction 
at present 

around 

325 

departm
ental 

stores, 

300 

new 

T
he 

grow
th 

of 

sC
ope 

in
 

the 

Indian 

retail 

m
arket 

is 

m
ainly 

due 
to 

the 

change 
in 

the 

consum
er 

s 

behavior. 

For 

the 

new
 

generation 

have 

preference 

tow
ards 

luX
ury 

com
m

odities 

w
hich 

have Email 
-esearchjourney2014gm

ail.com
 

W
ebsite 
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w

w
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net 

67 
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d
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T
he 

ro
w

th
 

patlern 
in 

organized 

retailing 

and 
in

 

the 

C
onsum

ption 

m
ade 

by 

th
e 

Indian 

o
p

u
iio

n
 

w
l| 

to}oW
 

T
ISng 

graph 

helpng 

the 

n
e
w

r 

bus1essm
en 

to 

enter 
th

e 
In

d
an

 

AESTARUTAUANEY 

Retail 
Industry. 

U
G

C 

A
pproved 

No. 

40107 
&

 

44117 

|2017 

satisfying 

the 

inal 

con 

suhe: 

based 

upon 

the 

organization 
of selling 

goods 

and 

services 
as 
a m

eans 
of 

distritbution. hyperm
arkets, 

currently 

accounting 
for 

14 
%

 
of 

m
all 

space 

are 

expected 
to

 

w
itness 

high 

grow
th 

and 

retail 

chains, 

and 

also 

the 

privately 

ow
ned 

large 

retail 

businesses 

.A
nd 

U
norganized 

retailing 

consists 
of 

sm
all 

and 

m
edium

 

grO
cery 

store, 

m
edicine 

stores, 

subZi 

m
andi, 

kirana 

stores, 

pan 

shops 

etc. 

seen 

from
 

the 

fact 

that 
it is 

expected 
to

 

rise 
to U

S$ 

608.9 

billion 
in 

2009 

from
 

U
SS 

394 billion 
n 2005. 

m
alls. 

uhd 

1500 

superm
arkets. 

This 

proves 

that 

there 
is a trem

endous 

scope 

for 

grow
th 

in 

the Indian 
etail 
m

arket. 
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Im
pact 

Factor-

(CIF 
) - 3.452, 

$pecial 

Issue 

2
5

: 

Retailing 
in 

been 

duc 
to 

the 

strong 

increase 
in 

incom
e, 

changing 

Iifestyle, 

and 

dem
ographic 

patterns 

w
hich 

are 

favorable. 

T
he 

scopes 
of 

the 

Indian 

retail 

m
arket 

have 

been 

seen 
by 

m
any 

retail iants 

and 

that 

the 

reason 

that 

m
any 

new
 

players 

are 

cntering 
the 

Indian 

retil 

indusry. 

The m
ajor 

Indian 

retailers 

are: 

Pantaloons 

R
etail 

India 

Ltd. Shoppers 
Stop Bata 

India 
Lid. M

usic 

W
orld 

Entertainm
ent 

Lid. Judging 
the 

scope 
for 

grow
th 

in 

the 

Indian 

retail 

industry 

m
any 

global 

retail 

giants 
are 

also 

entering 
th

e 

Indian 

retail 

m
arket. 

They 
are 
: 

Tesco 

M
etro 

AG W
al-

M
art 

Until 

2011, 

Indian 

central 

governm
ent 

denied 

foreign 

direct 

investm
ent 

(F
D

) 
in 

m
ulti-brand 

retail, 

forbidding 

foreign 

groups 

from
 

any 

ow
nership 

in 

superm
arkets, 

convenience 

stores 
or 

any 

retail 

outlets. 

Even 

single-brand 

retail 

was 

lim
ited 

to 

51%
 

ow
nership 

and 
a bureaucratic 

process. 

In 

N
ovem

ber 

2011, 

India's 

central 

governm
ent 

announced 

retail 

reform
s 

for 

both 

m
ulti-brand 

stores 
and 

single-brand 

stores. 

These 

m
arket 

reform
s 

paved 

the 

w
av 

for 

retail 

In 

January 

2012, 

India 

approved 

reform
s 

for 

single-brand 

stores 

w
elcom

ing 
an 

yone 
in 

the w
orld 

to
 

innovate 
in 

Indian 

retail 

m
arket 

with 

l0
0

%
 

ow
nership. 

but 

im
posed 

the 

requirem
ent 

that 

the 

single 

brand 

retailer 

source 

30 

percent 
of its 

goods 

from
 

India. 

Indian 

zovernm
ent 

continues 

the 

hold 
on 

retail 

reform
s 

for 

An 

analyst 

from
 

Fitch 

G
roup 

stated 

that 

th
e 

30 

percent 

In
 

June 

2012, 

K
E

A
 

announced 
it had 

applied 

for 

perm
ission 

to
 

invest 

$1.9 

billion 
in 

India requirem
ent 

was 

likely 
to

 

significantly 

delay 
if not 

prevent 

m
ost 

single 

brand 

m
ajors 

from
 

Europe, 

U
SA

 

and 

Japan 

from
 

opening 

stores 

and 

creating 

associated 

jobs 
in 

India. 

and 

set 

up 

25 

On 

14 

Septem
ber 

2012, 

the 

governm
ent 

of 

India 

announced 

th
e 

opening 
of F

D
I 

in 

m
ulti 

brand 

retail, 

subject 
to 

approvals 

by 

individual 

states. 

This 

decision 

w
as 

w
elcom

ed 
by econom

ists 

and 

the 

m
arkets, 

but 

caused 

protests 

and 

an 

upheaval 

in
 

India's 
central 

On 
7 D

ecem
ber 

2012, 

th
e 

E
m

ail 
-researchjourney2O

14gm
ail.com

 

W
ebsite 

-w
w

w
.researchourney,net 
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innovation 
and com

petition 

with 

m
ulti-brand 

retailers 

such 
as W

alm
art, 

Carrefour 

and 

Tesco. 
as w

ell 

single 

brand 

m
ajors 

such 
as 

IK
E

A
, 

N
ike, 

and 

A
pple. 

The 

announcem
ent 

sparked 

intense 

activism
. 

both 
in 

opposition 

and 
in 

support 
of 

th
e 

reform
s. 

In 

D
ecem

ber 

2011. 

under 

pressturc 

fro
m

 

the opposition, 

Indian 

governm
ent 

placed 

the 

retail 

reform
s 

on 

hold 

till 
it reaches 
a coisensus. 

m
ulti-brand 

stores. 

retail 
stores. 

governm
ent's 

political 

coalition 

structure. 

On 

20 

Septem
ber 

2012, 

the 

G
overnm

nent 
of 

ndia 

form
ally 

notified 

the 

FD
I 

reform
s 

for 

single 

and 

m
ulti 

brand 

retail. 

thereb 

m
aking 

it 

effective 

under 

Indian 

law
. Federal 

G
overnm

ent 
of India 

allow
ed 

5
1

¢
 

FD
I 

in
 

m
ulti-brand 

retail 
in 

India. 

The 

governm
ent 

m
anaged 

to
 

gei 

the 

approval 
of m

uiti-brand 

retail 
in the 
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Im
pact 

Factor-.(C
IF 

)-3452, opposition 

(the 

N
D

A
 

and 

leftist 

parties). 

Som
e 

W
alnart, 

TesCO 

and 

C
urrefour 

to
 

open 

w
hile 

othei 

D
arliam

ent 

despite 

heavy 

uproar 

lrom
 

the ales 

w
illo

 

fo
e
g

 

supem
arkets 

Iike 

RES�ROW
QthKEY 

1l.e 

sw
p

e 
o I W

h
l 

th
e 

'n
i
n

 

retail 

m
rk

et 
is 

seen 

m
ainly 

in
 

th
e 

follow
1ng 

ciies: M
um

bai. 

D
elhi, 

Pune. 

A
h1m

edabad, 

B
angalore, 

H
yderabad, 

K
olkata, 

Chennai. 

The 

scope 
o! the 

Indian 

tetail 

m
arket 

is very 

vast. 

A
nd 

for 
it to 

reach 
its 

full 

potential 
the 

governm
ent 

and the 

Indian 

tetalers 

will 

have 
to

 

m
ake 

a deter1nined 

effort. The 

Indian 

Retail 

sector 

has 

com
e 

off 

age 

and 

has 

gone 

through 

m
ajor 

transform
ation 

over 

the 

last 

decade 

w
ith 

a noticeable 

shift 

tow
ards 

organized 

retailing. 
A

 
T

 

K
earney, 

a US 

Based 

global 

m
anagem

ent 

consulting 

firm
 

has 

fanked 

India 
as 

the 

fourth 

m
ost 

attractive 

nation 

for retail 

investm
ent 

am
ong 

30 

flourishing 

m
arkets. 

The 

retail 

n1arket 
is 

expected 
to

 

reach 
a w

hooping 

Rs. 
47 

lakh 

crore 
by 

2016-17, 
as 
it expands 

at a com
pounded 

annual 

grow
th 

rate 
of 15 

per 

cent. 

accordinglv 
to 

the 

Yes 

Bank 
-

A
ssocham

 
study. The 

retail 

m
arket, 

(including 

organized 

and 

unorganized 

retail 
), was 
at Rs. 
23 

lakh 

crore 
in 2011-12. 

A
ccording 

to 

the 

study. 

organized 

retail, 

that 

com
prised 

just 

seven 

per 

cent 
of 
the overall 

retuil 

m
arket 

in 

2011-12. 
is 

expected 
to 

grow
 

at a CA
G

R 
of 24 

per 

cent 

and 

attain 

10.2 

per 

cent 

share 
of the 

total 

retail 

sector 

by 

2016-17. 

In 

term
s 

o sh
cer 

space, 

ih
e 

orgunized 
retail 

Favourab 
le 

denographics. 

increasing 

urbanization, 

nuclearisation 
of fam

ilies, 

rising 

affluence 

um
id 

consum
ers. 

grow
ing 

preterence 

for 

branded 

products 

and 

higher 

aspirations 

are 

other 

factors 

w
hich 

will 

drive 

retail 

consum
ption 

in 

India," 

said 

DS 

R
aw

at, 

A
ssocham

 

Secretary 
Prospects: 

In 

India, 

R
etail 

is 

the 

new
 

buzzw
ord. 

W
hile 

it has 

not 
as yet 

been industry, 
it is w

itness 
to

 
a large 

num
ber 

of form
ats 

em
erging 

in 

the 

m
arket 

at 
a very 

fast 

pace. 

C
hanges 

in
 

lifestyles, 

fam
ily 

structures, 

living 

spaces, 

aspirations 

and 
a corresponding 
rise 
in incom

e 

levels 

have 

changed 

the 

consum
er 

dynam
ics 

of the 

country 
in

 

ways 

unim
aginable 

even 
10 

vears 

ago. 

W
ithin 

relail, 

th
e 

em
erging 

sectors 

w
ould 

be 

food 

and 

grocery, 

apparel. 

accorded 

th
e 

status 
of 
an 

O
nlm

e 

l biSIC
S 

s he 

ie
! 

gen 

lo
m

at 

w
hich 

has 

high 

potential 

1or 

grow
th 

in
 

the 

near Tuture. 

A
ier 

cO
nquern! 

physical 

stores, 

retailers 

are 

now
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suppiy 

in 
2013 

w
as 
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4.7 

m
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square 

feet s
!
l
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Th) 
sh)w

ed 

a 78
 

per 

cent 

increusc 
over 

the 
total 

m
ail 

supply 
of just 

2.5 

m
illion 

su 
it in 

2012 

General. 

clectroH
C

s. 

e-cO
m

m
erce, 

lashion 

and 

Iifestyie. 

Incorporation 
of 

technology 
in 

the 

organized 

retal 

s
c
n

 

ent 

us 

heeli 

so
m

eh
in

g
 

to
 

reckon 

W
Ith 

n th
e 

pas 

tew
 

years. 

Use 
of com

nputers 

io
r nerchandi 
se 

plannm
g 

tn
d

 

anagem
ent. 

control 
of inventorv 

cosls 

and 

supplies 

und replenshm
 

cnt 

o
lo

o
d

s 

done 

etectronicallv. 

internal 

store 

billing. 

etc 

has 

changed 

the 

face 
uf 

product 
ielan

l". foraving 

into 

the 

dom
ain 

of e 
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o\cT
 

th
c 

o
n

ln
e 

e
d

ill, 

ellhpe 

products 

throush 

w
ebstes. 

Food 

and 

procerv 

stores 

com
prises 

the 

lary
et 

i
t
h

 
of tlhe 

latta:l 

retail 
m

arket. 

A
n 

em
erg

n
g

 

rend 
n this 

segm
ent 

is th
e 

rtual 

tom
aas 

here 
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er 

C
d

e
s 

re 
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through 
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portals 
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are 

delivered 
al the 
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step 
he 
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.l
e
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Or 
the follow

ing 
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T
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trend 
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bcen 

catehing 
up 
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moNt 
of 

the 

large 

s
ic

d
te

tl 

c
h

a
s 
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w

ebsites. 

\ccording 
to 

panel 
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enbers 

at 
the 
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Foo 
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o

u
n

 

Inditt. 
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In
 

fo
o

d
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d

 

grO
cery 

retail 
in 

In
d

a
 

are 

O
rganized 

R
etail 

is 

em
erging 

as 

the 

newv 

phenonenon 
n India 

and 

despte 

the 

slum
p. 

the m
arket 

1S 

grow
ing 

exponentially. 
As 

econom
ic 

grow
th 

bings 

m
ore 

of lndia' 

Deople 
mto 
the 

C
onsum

er 

m
arkets 

in 

em
erging 

m
arket 

econom
ies 

Iike 

In
d

a
 

are 

grow
 

ing 

rap1dly 

o
w

n
g

 
to 

robust 

econom
ic 

grow
th. 

India's 

m
odern 

consum
ption 

level 
is 

set 
Io

 

d
u

b
le

 

w
th

m
 

tv
eA

cal 

to
 

US$ 

1.5 

trillion 

from
 

the 

present 

level 
of 

U
SS 

7 5
0

 

billio:. The 

grow
ing 

m
iddle 

class 
is an 

im
portant 

lacto 

conributing 
to 

the 

g
o

v
 

tlh 
of 

tettil 
n Indhe 

By 

2030, 
it is estim

ated 

that 

91 

m
illion 

houscholds 

will 
be 

'm
iddle 

c
la

s
. 

up 

o
u

 

2l 
m

llioa 

Thus, 

with 

trem
endous 

potential 

and 

huge 

population, 

India 
s set 

for 

hugh 

gow
th 

consum
er 

expenditure. 

With 

India's 

large 

young' 

population 

and 

high 

dom
estic 

consum
ption, 

the 
m

acro i) Market 
Size: India's 

retail 

m
arket 

is expected 
to 
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at a Com
pound 

A
nnual 

G
row

th 

Rite 
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A
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of 

10 
per 

cent 
to 

U
S$ 

1.6 

trillion 
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2026 

from
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billion 
in
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the 
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u
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o
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69 
pe 

en
t 

o lndia's 

total 

retail 

m
arket. 

The 

Indian 

retail 

m
arket, 

currentlv 

estum
ated 

at S
o

0
 

bllhen, 
is 

project 
to

 

g
ro

v
 

at a com
pounded 

annual 

grow
vth 

rate 
of 
6 per 

cent 
to

 

reach 

S65 

billon 
b 

2023. 

M
odern 

retail 

with 
a penetration 
of 

only 

5
%

 
is 

expected 
to

 

gro 

about 

sI\ 

Im
es 

Irom
 

the 

current 
27 

billion 

U
SD

 
to 

220 

billion 

U
SD

, 

across 

a
l 

categornes 

and 

segnents 

consum
ing 

classes 

and 

organized 

retail 

lures 

m
ore 

and 

m
ore 

eIsU
n

g
 

shoppeIS, 
by 

O)S, m
ore 

than 

300 

m
illion 

shoppers 
are 

likely 
to

 

patronize 

organizcd 

retatl 

chan 

loday. 

A
lso 

by 

2030, 

5
7

0
 

m
illion 

people 

are 

C
xpected 

to
 

lie
 

l cties, 
ne 

riy 

tw
e
 

the population 
of 
the 

United 

States 

today 
trends 
for 
the 

sector 

look 

favorable. 

retail 

m
arket 

is expected 
to 

grow
 

at 12 
per 

cent 

per 

annum
. 

m
oden 

tradc 

w
ould 

Cxpand 

tw
ice 

as 

fast 
at 20 

per 

cent 

per 

annum
 

and 

traditional 

rade 
at |0

 

per 

Cent 

Indian 

retat! m
arket 

is 

divided 

into 

"O
rganised 

Retail 

M
arket 

w
h

ih
 

i alued 
tt s60 

lhon 

w
hich 

t 

only 
9 per 

cenl 
of 

the 

total 

sector 

and 

"U
norgantsed 

Retarl 

M
arket 

LO
H

M
itt 

es 

the 

re
t per 

cent 
of 

the 
sector. c-C

om
nerce 

m
arket 

is 

expected 
io

 

rC 
ach 
C

S
S

00 

billion 
by 

2020. 

Online 

retail 

is 
expected 
to

 
be 
at par 

with 

the 

physical 

stot 

in 
the 
e 

five 
years. 
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eig
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the 
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